Guest Post Outreach Subject Lines That
Actually Got Opened

Real subject lines. Real opens. Less embarrassment.

You don’t need 400 formulas or a deep dive into the psychological nuance of email behavior.
You need subject lines that actually get editors to open your outreach instead of deleting it
mid-yawn.

by @alexcornici | WebSearchOptimisation.com

Section 1: Value-Driven Subject Lines

These make it obvious that you're offering something useful.

e Free guest post idea for your audience

e 3 high-quality articles you can publish next week
e Quick pitch: Content your readers will love

e Boost engagement with this guest article idea

e Want fresh, free content for your blog?

Why they work: Editors are tired. You're solving a problem for them. It's a win-win in under 50
characters.

Section 2: Personalized Subject Lines

These make the editor feel like a human instead of an inbox.


http://websearchoptimisation.com

e Guest post idea for [Blog Name]

e Hey [Editor Name], quick content pitch

e Loved your post on [Topic|—Here’s a follow-up idea
e Content that fits your [niche] series

e Pitching a post for [Blog Name] readers

Why they work: You're signaling that you didn’t just spam 80 blogs in one sitting. You read. You
cared. You're different. (Sort of.)

Section 3: Curiosity-Based Subject Lines

These make the editor think “huh?” just enough to click.

e You haven’t covered this topic yet...

e This pitch might be weird—Dbut it works

e Here’s a post idea your readers will argue about
e What if your blog had this article next?

e |s your blog missing this conversation?

Why they work: Curiosity is powerful. Just don’t cross into clickbait territory. You want them
intrigued, not irritated.

Section 4: Confident & Casual Subject Lines

These show you’re not a desperate SEO intern trying to sell backlinks.



e | wrote something good—Want it?
e My content slaps. Let me prove it.
e Not spam. Just a great post idea.
e Got 2 pitches. They’re not boring.

e You'll either love this pitch or hate it (fair)

Why they work: They’re bold without being annoying. They show personality, confidence, and a
sense of humor—which editors appreciate after wading through 47 robotic pitches in a row.

Bonus Section: 3 That Deserve the Trash Bin

Because laughing at failure is educational.

1. “ARTICLE SUBMISSION FOR CONSIDERATION”

o All caps. Zero personality. Reads like a broken printer.
2. “Let me write you a guest post?”

o Unsure, passive, and needy. The answer is no.
3. “Collaboration opportunity for THISBLOGNAME.COM!”

o Generic, automated, and clearly mass-sent. Also—why are you yelling the
domain?

Why they don’t work: They’re boring, impersonal, and feel like someone who doesn’t even like
writing tried to fake it for SEO.

Final Tip: Don’t Copy These Word for Word



Seriously. Don’t be the person who sends “I wrote something good—Want it?” 300 times and
wonders why editors stop replying. Use these as starting points. Adapt to the tone of the blog.
Add your voice. Be interesting. Don’t be a bot.
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